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Brand Essentials
CognitionX is engineering-first: sharp, minimal, confident, and modern. The visual system is built around a
high-contrast mark, generous whitespace, and a tight grid.

Personality Voice

Precise, technical, confident.
Minimal - never noisy.

Short sentences. Clear claims.
Prefer diagrams over hype.

Default rule: icon for small placements, lockup for wide canvases. Keep contrast high.
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Logo System
CognitionX has two core assets: the Icon and the Wordmark Lockup.

Icon (primary) Icon (reversed)

Wordmark Lockup (Primary)

Use the primary lockup on white or very light backgrounds only.
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Wordmark Lockup (Reversed)
Use the reversed lockup when the background is black or very dark.

Do Don’t

Use solid black container on photos.
Keep padding and clear space.
Export as PNG/SVG for digital.

Don’t put on mid-gray backgrounds.
Don’t add shadows or outlines.
Don’t recolor parts of the mark.
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Clear Space and Minimum Size
Maintain clear space around the mark so it stays readable. Clear space is measured using X, where X
equals the height of the small top-left wedge.

X

Clear space = X

Minimum sizes
Icon: 24 px height (digital)
Lockup: 120 px width (digital)
Print: never under 12 mm icon height

Backgrounds
On busy images, use a solid container (black/white) with padding.

Incorrect Usage (Don’ts)

Do not stretch or skew.
Do not rotate.
Do not add shadows, glows, or gradients.
Do not place on busy backgrounds without a solid container.
Do not alter colors beyond approved palette.
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Color Palette
The core CognitionX palette is high contrast and neutral.

Black

#000000  •  Primary backgrounds, emphasis

White

#FFFFFF  •  Primary backgrounds, reversed logo

Charcoal

#111111  •  Body text, UI surfaces

Fog

#F5F5F5  •  Cards, section panels

Tip: keep the palette tight. If you add an accent color, use one bright hue and keep it consistent.
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Typography
The logo wordmark is a fixed asset. For layouts and UI, use clean geometric sans-serif fonts.

Recommended Typefaces

Primary: Inter (UI/body) • Headlines: Space Grotesk (or Inter Bold)
Code: IBM Plex Mono (or SF Mono / Consolas)

Style Size / Line Usage

H1 32 / 40 Page titles, hero sections

H2 20 / 28 Section headings

Body 11 / 16 Paragraphs, descriptions

Caption 9 / 12 Labels, footnotes

Keep line length short (45–75 chars). Prefer whitespace over decoration.
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Layout System
CognitionX layouts should feel engineered: consistent grid, clean alignment, sharp geometry.

Grid 12-column grid on wide canvases. Align text and logo edges to shared vertical lines.

Spacing Use an 8 px spacing system (8/16/24/32...). Keep generous outer margins.

Containers Prefer flat cards with subtle borders (#E5E5E5). Corners: 12 px for UI, 0–8 px for
decks.

Example composition

Use the reversed icon only on solid black (or solid white for the primary icon).
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Applications
Examples for common touchpoints. Keep backgrounds simple and contrast high.

Social header

CognitionX
Engineering-first AI community & events

Slide cover

CognitionX

Talk Title Goes Here
Speaker • Date • Location

Asset checklist

Maintain a single folder containing: Icon (PNG/SVG), Lockup (PNG/SVG), monochrome variants, and this
PDF.


